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CEO AND CHAIRMAN 
REPORT
2018 was a record year for Foodbank 
NSW & ACT. Of course, in the 
charitable sector, this can be a double 
edged sword.

The 2018 Foodbank Hunger Report 
revealed that hunger continues to be 
a national crisis, with food insecurity 
in Australia increasing by 3 per cent 
on last year. Meanwhile, the drought 
in NSW has only heightened the 
desperation of individuals and families 
trying to source their next meal.

As NSW and the ACT’s largest food 
distribution agency, Foodbank is 
dedicated to fighting hunger. This 
year, we can proudly say we amplified 
our capacity to help those in need, 
distributing a record 20,000,000 
meals, up 35% on 2017 (equating to a 
whopping extra 5,000,000 meals).

THE NUMBERS:
Total distributed volume:
•    2017/18: 11,386,000 kilograms of 

food and grocery items (more than 
20,000,000 meals)

•    2016/17: 8,420,000 (15,000,000 
meals)

Fresh fruit and vegetables:
•    2017/18: 3,943,000 kilograms 

(more than 7,000,000 meals)
•    2016/17: 2,311,000 (4,200,000 

meals)

Agencies assisted:
•    2017/18: 661 agencies
•    2016/2017: 609 agencies

Food purchased:
•    2017/18: $1,735,000 spent
•    2016/2017: $1,582,000 spent

We couldn’t do it without our partners. 
Year on year, the Australian food 
and grocery sector, and the farming 
community, stand by Foodbank in our 
mission to fight hunger. In 2018, their 
assistance increased, with even more 
quality food donated to our warehouse.

It’s been a year of funding 
milestones. A generous donation 
in late 2017 saw us jumpstart into 
2018, with $400,000 from the ERF 
Hospice Foundation enabling the 
extension of our School Breakfast 4 
Health program in over 100 schools 

throughout the state and territory.

NSW Family and Community services 
generously supplied $511,000 for 
transport to assist with the cost 
of freight to country agencies. This 
donation fell short of the actual 
cost. Country agencies contributed 
$490,000 as a freight recovery 
shortfall. A successful approach was 
made to The Hon. John Barilaro MP, 
Deputy Premier, Minister for Regional 
NSW, Minister for Skills and Minister 
for Small Business to fund the country 
transport to the value of $630,000.

A Federal Government Solar Grant of 
$60,000 was actioned bringing our 
solar capacity now at 300kW. With 
the ever increasing cost of energy 
in Australia, the grant enables 
Foodbank to control its expenses 
and runs efficiently.

Within the business, we continue to 
shift our focus to ensure the success 
of the organisation into the future. 
Fundraising is now a critical part of how 
Foodbank does business, particularly 
as we predict an ever-increasing need 
to purchase food, with supplies from 
more traditional sources becoming 
less available. Digital marketing 
has been introduced as part of our 
fundraising strategy – only further 
supported by the appointment of a 
senior Google Director to our Board.

Our corporate engagement is also 
a significant part of this new focus. 
This year saw us host two successful 
boardroom lunches, with The Hon. 
Dominic Perrottet MP, Treasurer, 
and Minister for Industrial Relations 
and The Hon. Anthony Albanese 
MP, Federal Shadow Minister for 
Infrastructure, Transport, Cities and 
Regional Development, Shadow 
Minister for Tourism, invited as guests 
of honour. We plan to continue these 
boardroom lunches, with the aim of 
hosting three or four per year, as an 
effort to stress the need for private 
and public sector support.

Our volunteer network continues to 
grow, with strong numbers throughout 
the year - further supported by the 

introduction of a new online booking 
system, and hardworking Volunteer 
Coordinator. A special thanks to our 
dedicated regular volunteers, who 
gave 4,789 days of their time, and our 
corporate volunteers, who contributed 
4,861 days.

We weren’t ever far from the public eye 
in 2018, with ongoing public relations 
activity raising the organisation 
profile and issue of hunger. An episode 
of My Kitchen Rules, hosted at the 
warehouse, and an episode of Landline 
were just some of the high-profile 
opportunities we used to tell the 
Foodbank story. In September, we were 
delightedto be named the winners of 
the Social Change Maker award for the 
2018 NSW Telstra Business Awards.

We wear the change maker badge 
with pride, and look forward to what 
2019 brings in terms of challenges 
and opportunities. Our future strategy 
has Foodbank set up for success, 
ensuring our operations only increase in 
efficiency and capacity. As a team, and 
with our special partners and volunteers, 
we’ll keep working to fight hunger in 
Australia for the years to come.

SPECIAL THANKS:
•    His Excellency General The 

Honourable David Hurley AC DSC 
(Ret’d) Governor of New South 
Wales (Our Patron) for the ongoing 
Vice Regal support.

•    The Foodbank Australia Team, Chair 
Tony Froggatt and CEO Brianna 
Casey, whose ongoing support is 
vital in enabling us to serve more 
food to more people.

Peter Kelly  |  Chairman

Gerry Andersen OAM  |  CEO

www.foodbanknsw.org.au
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“There’s no shame in putting your hand up.
Everyone wants the best for their kids, and when you can’t provide the essentials like food it’s 
easy to feel like a failure. When I first asked for help, I was worried I might get turned away. It 
wasn’t like that at all. Everyone was so warm and friendly; there wasn’t any judgement, it was 
like the people really understood my situation. There’s no shame in putting your hand up. It’s the 
Australian way to help people in need, but hunger can’t be a hidden problem.” 

- Renee, Mother

“ It’s the Australian 
way to help people 
in need” — Renee

WHERE OUR FOOD
COMES FROM
Putting food on the table across NSW 
and the ACT
The following partners helped supply 11.4 million kilograms of food in 2017/18
•    Food donors - over 500 food manufacturers, producers and retailers provided 90% of our food and grocery 

supply, including family enterprises, major retail chains, farmers and Sydney Produce Market wholesalers.

•    National key staples initiative - 4% of our food came from working collaboratively with food manufacturers 
and farmers to coordinate the production, processing, packaging and transport of staple food products, 
including breakfast cereal, pasta, grains and meat. 

•    Corporate and community food drives - individuals, schools, clubs and workplaces collected 34,124 
kilograms of non-perishable items such as canned vegetables, packaged pasta, rice, cereal and personal 
hygiene items. 

•    Purchased product - with demand for food outstripping supply, we spent $1.5 million on food with 
financial support from businesses, individuals and government.

We provided 20 million meals for 
Aussies like Renee
Despite our reputation as the lucky country, more than 4 million Australians like Renee and her family are 
food insecure each year – unable to afford even the basics.

That’s why we’re so grateful for the generous support of financial donors, retailers, farmers, and food and 
grocery manufacturers who helped Foodbank NSW & ACT provide 20 million meals to hungry individuals 
and families in 2017/18. 

www.foodbanknsw.org.au
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“It makes a huge difference.
The program helps the less fortunate by being able to give them high quality produce. We’ve 
always got small volumes of fruit that you really can’t do much with, so having the facility to 
be able to give it to people and help out the less fortunate is a perfect idea. It makes a huge 
difference. It really makes me feel proud that I can do something to help put some food on 
their table.”

- Vito, Fruit Producer

RESCUING ‘IMPERFECT’ 
FOOD TO FIGHT HUNGER  
Foodbank’s Produce for People program 
is reducing hunger and landfill
Almost 5 million kilograms of fresh fruit, vegetables and grain from farmers and packing sheds was rescued 
in 2017/18 through the Produce for People program. 

That means, instead of ending up in landfill, the ‘perfectly imperfect’ produce was redistributed by 
Foodbank to over 600 agencies across NSW and the ACT to feed hungry people in need. 

The Produce for People program sources food from the farm gate and packing houses as well as surplus 
from Sydney Produce Market, supermarket rejections, fruit shops and more.

Benefits of the Produce for People program
Environmental - rescuing produce from landfill also reduces greenhouse gas emissions by an 
estimated 1,600 tonnes of carbon dioxide. 

Health - it provides nutritious  fruit and vegetables to hungry families and individuals.

Program highlights in 2017/18
•     4.7 million kilograms of fresh produce was rescued in 2017/2018, a 58% increase from last financial year.

•    3.9 million kilograms of fresh produce was delivered to individuals, families and schools.

“ It really makes me 
feel proud that I 
can do something 
to help” - Vito

www.foodbanknsw.org.au

1110

Annual Review 2018 Foodbank NSW & ACT Limited



“It’s a relief having the breakfast club at Christian’s 
school.
I can live with my own hunger. It’s an ache I accept as part of life after my husband left. But I 
can never get use to the heartache of not being able to feed my kids. I never thought this would 
happen to me. It’s a relief having the breakfast club at Christian’s school because if we are getting 
low on food, I know that he can have breakfast which will give him a good start for the day. 
Foodbank has been a comfort to me. I’m grateful there are people out there who care and that 
food is available for my little boy.”

- Lyn, Christian's Mother

“ I’m grateful there are 
people out there who care 
and that food is available 
for my little boy” – Lyn

GIVING KIDS A 
HEALTHY START 
School Breakfast 4 Health helps students 
like Christian achieve their best
On average 3 students in every class go to school without breakfast, the most important meal of the 
day. These students can struggle to concentrate and lose 2 hours of learning time each day they arrive 
to school hungry.

That’s why Foodbank is currently providing nutritious meals to students in 143 schools, with the goal of 
delivering the program to an additional 500 of the most disadvantaged schools across NSW and the ACT 
over four years.

The program was recently renamed to School Breakfast 4 Health to promote health, learning, participation 
and social development. 

More than just breakfast
•    Schools are encouraged to share ideas with each other as they seek to build a sense of school community 

around the breakfast table. 

•    Students are encouraged to volunteer at their breakfast program and teachers report that the leadership 
skills students gain from volunteering improve behaviour and attendance. 

•    Many schools have identified families who may need additional assistance and are providing fruit, 
vegetables and bread for these families to take home. 

 Program highlights in 2017/18
•    143 schools in the School Breakfast 4 Health program

•    Over 450,000  breakfasts served since the program expanded in Term 4, 2017.

www.foodbanknsw.org.au
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“It’s had a huge impact in our community.
We started Foodbank Fridays where P&C volunteers pack food hampers for families in the school 
community. There are a number of dedicated hampers for families that we know are doing it 
tough. The rest of the hampers are for any families that need a bit of help that week. We also have 
an emergency stash for families that require urgent help with food during the week. It’s had a 
huge impact in our community. I’m passionate about this program as I went without growing up 
and I believe that no child should suffer and go without food when it is no fault of their own.”

- Sam, P&C President 

“ No child should suffer 
and go without food 
when it is no fault of 
their own” - Sam

GETTING FOOD TO THOSE 
WHO NEED IT MOST 
From Foodbank to the community
In 2017/18, we partnered with 192 new agencies that distribute food to families in need, bringing the total 
number of charities and schools to 661.

Food insecurity impacts a wide range of groups in the community, and is not restricted to the unemployed 
or homeless. In fact, over half of food insecure Australians (51%) are employed in some way, either full-
time, part-time or casually.

Who are our agency partners?
Foodbank partners with charities and schools that provide food relief in a variety of different ways. For 
some, food relief is a small addition to services they already offer to their community. Others act as food 
relief pantries for their town, suburb or neighbourhood, taking referrals from other services. 

Foodbank agencies include: 
•    Youth-focused organisations such as the NSW PCYC

•   Food pantries

•   Community kitchens providing sit-down dinners and take home meals

•   Faith-based organisations

•   Refugee and asylum seeker support organisations

•   Major charitable organisations such as The Salvation Army and St Vincent de Paul

•   Primary and high schools.

www.foodbanknsw.org.au
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TACKLING THE COUNTRY 
HUNGER CRISIS
How we’re supporting those in need across 
NSW and the ACT
The impact of the drought has been devastating for many in regional and rural NSW. That’s why we’re 
working with our partners across the food and grocery sector, and our broader community, to provide 
emergency relief hampers to drought affected communities. 

In addition to the hampers, we will continue providing staples and personal care products every day to 
people in need through our regional and rural agency partners. As a result of our ongoing lobbying efforts 
with the NSW Government, these services are now provided free of transport costs.

Unfortunately, the reality is, the problem of food insecurity in the country is much deeper than just the 
recent drought crisis. In fact, Australians living in regional and rural areas are 33% more likely to have 
experienced food insecurity in the last 12 months than those living in cities.

Regional and rural Australians

Shiralee – Farmer
“No crops mean no money. 
No money for the mortgage or food. 
It means a trip to the Bank Manager  
to see how much more debt we have 
to go into. It has put an incredible 
strain on our family.” 

Carla – Charity Partner
 “Our community has been crippled 
without rain for a long time. 
Local families and individuals 
across Narrabri can access essential 
items like fresh food and staples 
through my pantry.”

Terry and Lisa – Farming 
Parents
“Living in such a small, remote town 
means that food prices are often 
higher than normal and we’re finding 
it difficult to put food on the table 
as all of our income is going towards 
keeping the farm going.”

Natalie – Charity Partner
“We have seen the impact of the 
drought and how it is affecting 
families. We offer a comfortable 
and safe environment where 
anyone can come to receive help, 
no questions asked.“

17%

cannot easily 
access food 

where they live

53%

living on a low income 
is the reason they 
are going hungry

65%

feel stressed as a 
result of not having 

enough food

22%

have experienced 
food insecurity in the 

last 12 months

Annual Review 2018 www.foodbanknsw.org.auFoodbank NSW & ACT Limited
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“We're giving something back."
Ron and Judy are a couple who wanted to do something together to give back to the community 
in their retirement. Ron says:

“I'd always known about Foodbank, but it just wasn't in the front of my mind. And then we saw 
an ad somewhere and we heard the statistics that one in five children go to school without 
breakfast. That just blew us away.” 

The couple have been volunteering since September 2017, and despite being in their 70s they 
don’t shy away from any of the work. They enjoy knowing they are making a difference in the 
lives of so many children and families across NSW and the ACT.

- Ron and Judy, Volunteers

“ There are a lot more 
people in need than 
we ever thought” - 
Ron & Judy

WE COULDN’T DO IT 
WITHOUT THEM 
How volunteers like Ron and Judy are 
helping fight hunger
We’re deeply grateful for the generosity of our volunteers who dedicate their time, energy and skills to help 
provide 400,000 meals per week for people in need in NSW and the ACT.

Every week, we rely on our volunteers who help pick and pack food to be sent to hungry Aussies, assist in 
the administration of donations, or hold a donation bucket at one of our fundraising events.

As demand for food relief grows, the continued support of volunteers becomes even more crucial.

We’re very thankful for support from:

•   Corporate volunteering groups

•   Individual volunteers

•   Schools and universities

Program highlights in 2017/18
•    Volunteering at Foodbank NSW & ACT grew by 15% and is expected to continue growing as we source 

and provide even more food for charities and schools 

•    53,000 hours of time and effort were given through volunteering, the equivalent of 27 full time staff for 
the whole year

•    136 individual volunteers contributed 4,789 days of work in our Sydney distribution centre

•    4,861 corporate volunteers (648 groups) spent a day picking and packing food orders, as well as sorting, 
bagging, and labelling food to make it available for agencies to order.

www.foodbanknsw.org.au
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THE SURPRISING TRUTH 
ABOUT HUNGER IN 
AUSTRALIA
Across Australia, more people than ever 
before are going hungry and the problem 
keeps getting worse
Despite 27 years of economic growth, two million Australians still live below the poverty line.  And while 
poverty remains “stubbornly high” according to a recent report by the Productivity Commission1, the face 
of hunger is not always what you would expect.

One of the most surprising facts about hunger is that over half of food insecure Australians (51%) are 
employed. The rise of insecure forms of employment (or under-employment), as well as the high cost of 
living, only further exacerbates the budget pressure many average Aussie families must live with each day.

This means hunger is growing within our communities. Hunger is present in the houses on our streets, in the 
schools down the road and in other community institutions – far more than most of us realise. The problem 
is even worse in regional and rural communities impacted by drought, and in those pockets of NSW and the 
ACT where the cycle of poverty is hardest to break.

The task of feeding hungry Australians has become so large that our agency partners tell us they are unable 
to meet the increasing need for food relief in the communities they service.

It is alarming to see the number of struggling families in need seeking out food assistance and being 
turned away.

That’s why at Foodbank NSW & ACT, we’re taking concrete steps to be part of the solution 
to this ongoing problem.

Not only are we continuing to work alongside major retailers, farmers, and food and grocery manufacturers, 
we’re also significantly increasing our fundraising efforts so we can purchase additional food to keep pace 
with increasing need.

We know from our research - and from the people we 
speak to every day - that food and essentials provided 
by Foodbank can be life-changing for those in need. 
That’s why we’re committed to doing everything in 
our power to ensure more food is available for more 
people in more communities across NSW and the ACT.

I’m grateful for your support to help make this vision 
a reality.

Sincerely,

John Robertson

And we couldn’t do it without...

Gerry Andersen OAM 
CEO & COMPANY SECRETARY
Gerry Andersen has had a long and distinguished career in the 
Australian food industry. He is a fearless yet thoughtful leader with 
extensive networks and is renowned for his business and marketing 
acumen, management skills and technical expertise. In 2009, he took 
on the role of CEO at Foodbank NSW & ACT. 

John Robertson

Executive General Manager 

Tinnie Chiem

Financial Controller

Rick Michael

Supply Chain Manager

Beth Campbell-Bruce 

Fundraising & Marketing Manager 

Kathryn Gong

Special Projects Manager

Phil Riley

Warehouse Manager

Karen Radley

Administration Officer

Luke Chesworth

Volunteer Coordinator

Adam Loftus

School Breakfast 4 Health & 
Agencies Coordinator

WHO IS MANAGING 
FOODBANK

Plus the rest of the Foodbank NSW & ACT team: Alisha Bartlett, Andrew Makrides, Andrew Wong, Ben Cox, Bilal Afzal, Breanna Owen, 
Carol Springett, Cecilia Hernandez, David Stewart, Garry Thomas, Giselle New, Hong Dinh, Ian Cox, Jo-anne Byers, Karen Liew, Kathryn 
Howard, Kay McDonald-Hamblion, Laurance Toma, Lou Revelant, Lynn Wan, Nicole Cooper, Noelene deBruyn, Samantha Prescott, Tony 
Stoddart, Zack Zhou

1. “Rising Inequality? A Stocktake of the evidence”, Australian Government Productivity Commission 2018 (https://www.pc.gov.au/research/completed/rising-inequality)
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" WHY I’M ON THE BOARD OF 
FOODBANK NSW & ACT"
We asked our Board why they’re passionate about 
addressing the issue of food insecurity with Foodbank

Steve Schofield MBA (HR/IR), JP  |  Director
“I believe Foodbank makes a real difference to those in need”

As a child, my father and I made a number of visits over the years to the homes 
of people in desperate need for help through Dad’s role with St Vincent de Paul 
and the Catholic Church. The opportunity to be part of Foodbank enables me to 
continue that community work and know that we are genuinely helping those 
who need help in a meaningful way.

John Hudson FCA  |  Director
“I wanted the opportunity to give something back”

As a father of three boys I couldn't conceive of sending them to school hungry, 
yet that is the fact for so many families. I was shocked at the extent of the 
issue of hunger, so when I retired from a full time executive role, I wanted the 
opportunity to give something back. 

Paul Moulds AM, BA  |  Director
“I want to share insights from working on the frontline”

I was invited to join the Board to represent the views of community agencies 
who partner with Foodbank. I want to share insights from working on the 
frontline, fighting poverty and injustice. Foodbank is not only keeping people 
from being hungry, it is improving the food quality and nutrition, disadvantaged 
families and individuals have access to.

Emma Peacock BA (Comm)  |  Director 
“I want to help Foodbank make an even bigger impact”

I love that Foodbank is the backbone supporting hundreds of welfare charities, 
serving people who are doing it tough in our own backyard and helping people 
to get back on their feet. I want to help Foodbank make an even bigger impact 
by sharing my knowledge and experience.

Christine Feldmanis BCom, MAppFin, FAICD, SFFin, TFASFA, 
CPA, AGIA, JP  |  Director
“I was taught that food should never be wasted”

I grew up with European parents who had both experienced real, prolonged 
hunger and not knowing where the next meal was coming from during WWII.  As 
a result, I was taught that food should never be wasted and that the availability 
of food should never be taken for granted.

Larry Kavanagh GAICD  |  Director
“I was shocked at the poverty in our 'lucky' country”

I produce food for a living and it still makes me so angry when I see it wasted. I 
love the thought of reducing waste or putting it to good use. When I got involved 
in Foodbank, I was shocked at the poverty in our 'lucky' country and felt I had 
to do something.

Dan Peters MA (Hons.) MBA (exec.)  |  Director
“I want to apply my experience to help a great cause”

As Foodbank looks to drive more fundraising in the future, leveraging the reach 
and power of digital is going to be critical. After 20 years of marketing experience, 
including 10 at Google, I want to apply my experience to help a real cause.

Peter Kelly  |  Chairman
“I saw what a real difference Foodbank makes 
to so many”

During my time at Nestle Australia – a long-time supporter of 
Foodbank – I saw what a real difference Foodbank makes to so 
many lives. And I could see genuine passion from within the 
organisation to give struggling Aussies a hand up, not just a 
handout.

Our School Breakfast 4 Health program has made a great start in 
ensuring our kids are at school with a full stomach. We all know 
the link between healthy kids and improved education outcomes 
and I'd love to see every school in NSW and the ACT run this 
program, supported by us. 

Annual Review 2018 www.foodbanknsw.org.auFoodbank NSW & ACT Limited
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2%
Other

54%
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Corporate Donations

3%
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6%
Freight Recovery Fee

10%
Trust & Foundations

8%
Government Grants

3%
Rental Income

"Why I support Foodbank NSW & ACT.
I grew up in poverty in the Philippines and am now proud to call myself Australian. I find it hard to 
believe there are people going hungry in our own backyard and I want to give back. That's why I have 
committed to a regular donation to Foodbank to help put food on the table for people in need."

- Resi, Regular Financial Donor

CLOSING THE FOOD 
INSECURITY GAP
Fundraising to meet growing demand
Foodbank Australia's recent Hunger Report found the proportion of food insecure people seeking food 
relief increased from 46% to 51%.  While food donations provide a large proportion of food and groceries 
we supply, almost 10% of our food now needs to be purchased to keep up with demand. 

With the help of generous individuals, corporations, community groups and organisations, we’re striving to 
meet that need so no individual or family facing food insecurity is turned away. 

In 2017/18, our fundraising efforts helped secure:
•   Over $570,000 in government grants

•   $749,260 from trusts and foundations 

•   Over $800,000 from individual donors

•   $192,335 from community events 

“ I want to help more 
people get the food 
they need” - Resi

www.foodbanknsw.org.au
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ECONOMIC COST OF FOODBANK NSW & ACT ACTIVITIES
Years ended 30 June 2018

$ ,000
2017

$ ,000
2016

$ ,000
2015

$ ,000
2014

$ ,000

Extract from the Statutory Accounts

Revenue from service fees 5,620 4,980 4,333 3,457 3,010

(less) Cost of supply - purchased stock only (1,515) (1,582) (1,327) (918) (550)

4,105 3,398 3,006 2,539 2,460

Other operating income 303 359 122 20 -

Net freight expenses1 (293) (214) (19) 22 72

(less) Other operating expenses (5,185) (4,191) (3,558) (2,716) (2,323)

Result from operating activities (1,070) (648) (449) (135) 209

Other income and expenses2 1,188 1,768 760 854 4,235

Net Surplus 118 1,120 311 719 4,444

Net assets managed 13,169 13,050 11,930 11,619 10,900
1Total freight recovery fee and NSW Government freight subsidy less freight expenses
2Income and expenses associated with fundraising activities together with grants received from the government and philanthropic trusts

Economic analysis of activities

Seeks to disclose the economic drawdown from our ordinary activities

Result from operating activities (from above) (1,070) (648) (449) (135) 209

(less) In–Kind “Costs” donated to Foodbank 
NSW & ACT

(1,974) (1,614) (1,386) (1,185) (972)

Economic cost (before donations & one-off 
grants)

(3,044) (2,262) (1,835) (1,320) (763)

Economic “Benefit” of Foodbank NSW & ACT3 102,618 75,774 58,875 52,000 45,619
3Meals delivered to those in need (kg distributed converted to standard meals @ $5.00/meal)

FOODBANK NSW & ACT 
FINANCIAL SUMMARY
For the year ended 30 June 2018, Foodbank achieved a total net surplus of $118,000. We have a strong 
balance sheet with net assets of $13.17 million and no borrowings.

The economic benefit of Foodbank to NSW and the ACT is $102,618,000 

The figures below offer a high-level summary of our financial performance.

A full set of Statutory Accounts is available free of charge at foodbanknsw.org.au, or by phoning or emailing 
our office.

TELSTRA NSW 
SOCIAL CHANGE 
MAKER 2018 
AWARD
In 2018, we won the Telstra NSW 2018 Social Change Maker 
award, for our ongoing efforts to fight hunger across NSW and 
the ACT whilst ensuring sustainability by reducing food waste. 
We were invited to the National Telstra Business Awards in 
Melbourne and were a finalist for the National Social Change 
Maker award and 3rd place in the People’s Choice Award. 
Foodbank’s mission is to ensure no Australian is uncertain 
where their next meal will come from.

Foodbank NSW & ACT team proud to attend 
the National Telstra Business Awards 
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THANK YOU
Foodbank greatly appreciates the contribution of so many Australian 
companies, governments and individuals in the provision of food, funds and 
time volunteered to help fight hunger and feed hope across NSW & ACT. 

GOVERNMENT SUPPORTERS

THANK YOU

FOOD
Top 200 Food Donors
5iveSenses Experiential , A. Hartrodt Australia , A2 Dairy Products, AB World Foods, AGM Action, Aldi, Aldi Country Stores, All Natural Kitchens, All Seasons Produce, Alma 
Distribution, Amyson , Antico International, APG Batlow Fruit Co-Op, Arcella Banana Company, Asahi Beverages, Asaleo Care, Aussie Fresh Produce, Aussie Roma Fresh, Ballaqua 
, Ballykeane Orchard, Barilla Australia , Beak & Johnston, BevEx Distribution, Birch & Waite Foods, BKK Australia, Blackmores, Botany Group, Boustani Bros, Brancourts Dairy, 
Campbell Arnotts, Care Pharmaceuticals, Cerebos Foods, Ceres Enterprises, Chocman Trust, Clear Lake Citrus, Clorox Australia, Coca - Cola Amatil, CoCo Joy, Col Johnson, Coles 
Group, Conga Foods, Costco , Country Fruit Traders , Cousin's Produce , Criniti Bros, Daiwa Food Corporation , David Russo, Dr. Oetker Foods Australia, E Lee & Sons, Eco-Farms 
, Elite Fresh Produce, F H G Rogers, F. Mayer Imports, Ferrero Australia, Filessi, Foodies Australia, Frank Herbert, Freedom Foods , Fresh Fellas, Fresh Venture Group , Freshco 
Foods, Gap Farm Management, General Mills Australia, George Manettas, George Weston Foods, Global Food Group, Goodman Fielder , Grech Melons, Green Point, Green's 
General Foods , Greenview Farm, Grove & Edgar, GSF Fresh Australia , GSK Consumer Healthcare, H2 COCO, Haribo Australia, Harry Sun, HealthShare NSW Government, Hello 
Fresh, Henkel Laundry Australia, Henry Cumines , Hillston Farm, Homart Pharmaceuticals, J W Kirkwood, Joe's Citrus , Johnson & Johnson Pacific, K J & Co Brands, Kalfresh, 
Kebia Importex , Keenan Produce, Kellogg Australia, Kikkoman Australia, Kimberly-Clark Australia, LaManna Bananas, Lion Dairy & Drinks , LMR Collins, Made Group Australia, 
Manassen Foods Australia, Manildra Group of Companies, Marios' Packhouse, Mars Food Australia, Martin-Brower Australia, McCain Foods, Memorial Fruit Market, Menora Foods 
, Merryport, Metcash Food & Grocery, Mildura Fruit Company, Miroma International, Mitolo Hillston Trading, Mondelez International, Montague Cold Store, Montague Fresh, 
Mulgowie Farming Company, Mundipharma, N & A Fruit Distribution, Natural Raw C, Nestle Australia, Nexba Beverages, Norco Foods, Nova Pharmaceuticals, NSW Rural Fire 
Service, Nudie Foods Australia, Nutrano Produce Group , One Harvest, Oriental Merchant, Oriental Produce, P & A Vigliaturo Orchards , Pace Farm, Paleso Enterprises, Parmalat 
Australia , Patties Foods, Pattison's Patisserie, PDP Fine Foods, Perfection Fresh Australia , PharmaCare, Pimco, Pladis Australia, Primo Smallgoods, Pro Fruit, Proctor & Gamble, 
Ralph Johns, Raptis Fresh Produce, Ray K Ghalloub & Sons, Real Juice, Real Pet Food, Red Rich Fruits, Redbelly Citrus, Retail Food Group, RHJ International, Rinaland, Riverbest 
Produce , Riverina Alliance, Riviana Foods, Robert G Clarke, Rocky Lamattina & Sons, Rombola Family Farms, S C Johnson & Son, Samson's Produce, Sandhurst Fine Foods 
Australia, Sanitarium Health Food Co., Saputo Dairy Australia, Sargents , SAS Pastoral, Scotts Refrigerated Transport, SecondBite, Shafer-Haggart, Shalimar Produce, Simplot 
Australia , Sinclair & Antico, Snackbrands Australia, Snapfresh Australia, Sony Trading , SPC Ardmona, Sphere Healthcare, Steric Trading , Sumar Produce , SunRice, T&G Global 
Limited, TACCA Industries, Taste of Ireland, The Dough Collective, The Jordans & Ryvita Company, The Mitolo Group, Torino Farming, Transpacific Promotions, Trendpac, Trident 
Sales, Tristate Produce Merchants, Tru Blu Beverages, Unilever Australasia, University of Western Sydney, Valley Fresh, Vegi World Trust, Vittoria Food & Beverage, Wild Harvest 
Organics, Winc Australia, Winmalee Neighbourhood Centre, Woolworths, Yum! Restaurants

Food Drives
Ability Options, Achieve Australia, Apparel Corporation, Ariand Logic, Asurion, Ateco Automotive, Australian Taxation Office, Australian Turf Club, Babes & Picnic Australia, Bank of 
America, Big Fat Smile Pre School, Bonnyrigg Heights Early Learning Centre, Capitol & Lyric Theatres, Carlingford High School, Carnos's Natural Health, Cars Guide, CBRE , Cherry 
Bridge Station, Citrix, Clear State, Coles, Commonwealth Bank , Consolidated Press Holdings, Couriers By Demand, Crestone Wealth Management, Crestwood High School, 
Cummins South Pacific, Datadog, Dell EMC, Department of Agriculture NSW, Downer Group, DP World Australia, Eastwood Heights OOSH, Eco Lab, EMPR, Garmin, Hanson 
Construction Materials, Happy Feet Child Care Centre, Hawker Pacific, Hinal Patel, Holiday Inn Express, Hornsby North Public School, Hyundai, i2c Design & Management, 
Iain, IFS, Infosys, Kasia Salts of the Earth Sylvania, Kingswood Public School, Laureate Internation University, Liquid Net , Macarthur Girls High School, Mastercard, Morningstar 
Australia Pty Ltd, My Little Sweet Tooth, NBC, NSW Police Force, NSW Rural Fire Service, NSW State Emergency Service, One Way Traffic, Optus, ORIX , Pendle Hill Baptist 
Church, PepsiCo, PolAir, Reachlocal, Rooty Hill High School, Royal Naval House, Santa Sabina College, SAP Hybris Sales, Simpson Strong-Tie, Start Nursing Services, Sydney 
Grammar School, Sydney Market Authority, Tata Consultancy Services, The Pure Land Learning Center , Tip Top, Toll Global Logistics, Torrens University, World First, Youth Power 
Group UCKG Church, Zip Water, Zurich Financial Services

VOLUNTEERS
Group Volunteers 

Regular Volunteers
We would especially like to thank our regular volunteers who have helped us over 5 days in 2017/18. 

FUNDS
Corporate Services
Pro bono accounting and auditing services from KPMG and pro bono legal services from Holman Webb

Corporate Financial Donors 
AGL, AICD, AMP Foundation, ASX Thomson Reuters, Australian Taxation Office, BBC, Benevity, Cisco Systems, Commonwealth Bank, Downer EDI Services , Eastwood Heights Out 
Of School Hours Care, Ecolab, Export Connect, Ferrero Australia, Genworth Australia, Good2Give, Goodman Fielder, JAS-ANZ, Lions Club of Blacktown City, National Australia 
Bank, Parliament of NSW, Pepsico, Reserve Bank of Australia, SFDC Australia, Sunbeam Foods, TAL Dai-ichi Life Australia, The CEO Circle, Volkswagen Financial Services, Westfield, 
Westpac, ICAP Australia

Trusts and Foundations 
Bill Leavey Foundation, Dick Smith Foods Foundation, IJJAV Endowment APS Foundation, John & Nicola Caliguri Endowment, JLDJS Foundation, Sargents Charitable Foundation

A. Alegrado
A. Buchholz
A. Mapoon
A. McDonnell
A. Robinson
A. Simpson
B. McLean
B. Peacock
B. Riddell
B. Rudman
C. Attwood
C. Davis
C. Donnelly
C. Doran
C. Fitzpatrick-Browne
C. Hogan
C. Looi
C. Spurrier
D. Awheto
D. Boyce
D. Chua
D. Mardel
D. Moge
F. Alting 
F. McKenzie
F. Tjandra
F. Wahab
G. Bainbridge
G. Gibson

AGL
Allsorts Boxing Wyong
Amdocs
American Express Australia
AMP NSW
ANZ Bank
Aon
Aristocrat
Arrow ECS ANZ
AT&T
Atlassian
Australia Chinese Buddhist 
Society
Australian Institute of 
Company Directors
Australian Turf Club
Axicom
Bacardi-Martini Australia
Bankwest NSW
BGIS
Bluewolf Group
Bonnyrigg High School
Brambles
BT Australasia
BT Financial Group
Campaign Monitor
Cbus
Cerebos Australia
CHEP
Cisco Systems
Coca-Cola Amatil
Colonial First State
Commonwealth Bank
Crown Relocations

G. Manalo
G. Swilks
G. Watts
H. Davis
H. Kesby
H. Kulendranathan
H. Lieu
H. Nguyen
L. Hodge
I. Cocking
I. Daly
I. Krope
J. Archer
J. Asabre
J. Bradnock
J. Bui
J. Conti
J. Goodwin
J. Hogan
J. Johnson
J. Johnson
J. Jones
J. Leaves
J. Mapoon
J. McDonnell
J. McDowell
J. Proctor
J. Squires
K. Bramley

Cummins
De Lage Landen Group
Dell Australia
Dexus Property Group
Dimension Data
DocuSign
DP World
Dulux
Ecolab
eftpos Payments Australia
Elanco Animal Health
Energy Action
NSW Family & Community 
Services
FCM Travel
Ferrero Australia
FireEye
Flexco
Foodbank Australia
Fusiongrove
General Mills
Girraween High School
Good Samaritan Education 
Council
Google
Groupon
GlaxoSmithKline
Hungry Jack's
Industrie & Co
Ingredion ANZ
IRI Worldwide
Johnson & Johnson Pacific
JP Morgan
Kellogg

K. Cao
K. Dao
K. Lui
K. Russell
K. Shephard
L. Altamirano
L. Bailey
L. Bataller
L. Fox
L. Greenbank
L. Hill
L. Lancaster
L. Mooney
L. Robson
L. Walzak
M. Brown
M. Chrichton
M. Collins
M. Davila
M. Fardy
M. Hara
M. Jackson
M. King
M. Latter
M. Lee
M. Looi
M. Mahmood
M. McCabe
M. McCulloch

Kellyville Adventist Church
Kimberly-Clark
KPMG
Laing O'Rourke
Laureate
LexisNexis
Lion
Lions Club of Castle Hill
L'Oreal Australia
Macquarie University
Marsh
Mastercard
Mauri ANZ
McAfee
ME Bank
MediaMath
Metcash
MetLife
Microsoft
Morgan Stanley
National Australia Bank
Nationwide Financial
NBNCo
Nestle
Netapp Australia
Nexiacourt
Nikon Australia
NSW Department of Industry
Nutricia
Office for Mark Coure MP
Officeworks
Opentext
Optus
Origin Foundation

M. Nguyen
M. Osborne
M. Pareja-Delgado
M. Philips
M. Pillay
M. Preston
M. Shaw
M. Tan
M. Van Hemelryck
N. Hourani
N. Malle
P. Cunneen
P. Di Palma
P. Gleeson
P. Krope
P. Laplain
P. Pangilinan
P. Shaw
P. Taateo
P. Trinidad
P. Wong
Q. Du
R. Jones
R. Kelly
R. Marshall
R. Tuzzolino
S. Fogorty
S. Haider
S. Haji

ORIX Australia
Pacific Hills Christian School
Parmalat
Penrith Anglican College
Pepsico Australia
PerkinElmer
Perten Instruments
Pfizer Australia
Play AGS
Police Bank
Pricewaterhouse Coopers
Procter & Gamble
Protecsure
Pymble Ladies' College
Qantas
QBE Australia
QIC
Quest Software
Rabobank
Radisson Hotel
Ramsgate RSL
Realestate.com
Redpath Partners
Reserve Bank of Australia
ResMed
Richard Johnson Anglican 
School
Roche
Sage Foundation
Salesforce Foundation
SAP Hybris Sales
Sharp and Carter
SiteMinder
Sodexo Australia

S. Lioe
S. Makrides
S. Montalbetti
S. Ng
S. Peacock
S. Reynaldo
S. Shrubb
S. Soliman
T. Chu
T. Dang
T. Gabriel
T. Saunders
T. Turbet
U. Solano
V. Patel
W. Orr
W. Portelli
Y. Habiboglu
Z. Murray
Z. Radjenovic

Sojern
Spirax Sarco
St George Bank
Stackla
State Street
Stockland
Stulz Australia
Suncorp
Tableau Software
TAL
Tangara School for Girls
Teletrac Navman
Telstra
Thomson Reuters
TMA Australia
Toyota Financial Services
Transport NSW
Treasury Wine Estates
Trinity Grammar School
TwentyEighty
Unilever
USANA Health Sciences
Usual Suspects
Virgin Australia
VMWare
Volkswagen Group Australia
Wells Fargo
Wenona School
Wesptac
Whisk Media Group
Winc
Wolters Kluwer
Woolworths Ltd
Zurich

NSW Government  
Department of Family 
& Community Services

This project was supported by the 
Environmental Trust as part of the 

NSW Environment Protection Authority's 
Waste Less, Recycle More initiative, 

funded from the waste levy.

NSW Department of Industry Canberra Rotary
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OUR PURPOSE
We fight hunger by providing quality food  
to people in need

OUR MODEL
Foodbank is the largest food relief organisation 
providing over 20 million meals a year to 
people in need across NSW & ACT

OUR GUIDING VALUES
• Respect

• Compassion

• Integrity

• Collaboration

• Responsibility 

Foodbank NSW & ACT supports the United Nations Sustainable Development Goals

30 31
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How to get involved
l    Become a regular donor  

l    Donate non-perishable food and 
personal care items

l    Sign up to volunteer 

Contact us

E: office@foodbanknsw.org.au 

P: (02) 9756 3099

www.foodbanknsw.org.au 

Keep up to date

@FoodbankNSWACT 

@FoodbankNSWACT

@FoodbankNSWACT  

HOW YOU CAN ASSIST FOODBANK NSW & ACT FIGHT HUNGER 

For every $1 donated, 
Foodbank gives $7 worth 
of retail value food to a 
vulnerable Aussie


